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IADA Calendar

The Action Update newsletter is published 
every other week by the Iowa Automobile 
Dealers Association. To add people to our 
distribution list or share suggestions for 
future articles, contact Brittany Bungert at 
515.440.7620.

March 1, 2016
Iowa Automobile Dealers 
Foundation for Education 
Scholarship Applications Due 

March 31–April 3, 2016
NADA/ATD Convention & Expo
Las Vegas, Nevada

April 14–15, 2016
Spring Board & Annual  Meeting
West Des Moines

Iowa Automobile 
Dealers Association

Chairman
Jeff Weber
Anderson-Weber Toyota  
Scion Lincoln

Vice Chairman
Brad Deery
Deery Brothers of  
West Burlington

President
Bruce Anderson

Secretary
Jim O'Halloran
O'Halloran International Inc.

Treasurer
Jeff Finch
Wes Finch Auto Plaza

Immediate Past Chairman
Dave Edwards
Edwards Chevrolet Cadillac

2016 Legislative Session Preview
The 2016 legislative session 
will convene on Monday, 
January 11. IADA Legislative 
Counsel Scott Sundstrom 
will again represent dealers 
at the statehouse every day 
the legislature is in session.

IADA's Legislative Agenda
The IADA board of directors 
adopted three action items 
as legislative priorities in 
2016. 

Those items are:
• Doc Fees 

IADA will pursue the 
implementation of a 
statutory doc fee cap 
and draft legislation for 
the board of directors 
to review and approve. 
(You can read the 
explanation of why this 
issue has become so 
pressing in "Doc Fees: 
Why Now?" from the 
December 21, 2015 
Action Update.)

• Dealer Bonds 
IADA will support 
legislation to increase 
the face amount of the 
dealer bond and will 
work cooperatively with 
the attorney general's 
office and Department of 
Transportation relating 
to adequacy of coverage 
and amount.

• County Treasurer 
Jurisdiction 
and Electronic 
Vehicle Titling and 
Registration 
IADA will encourage 
the implementation of 
universal jurisdiction for 
county treasurers or the 
adoption of electronic 
vehicle titling and 
registration within one 

year.

Important Dates
There are three key dates 
during the legislative 
session. The first funnel, 
when bills must be passed 
out of their respective 
committees, is February 
19. The second funnel, 
when Senate bills must 
be reported out of House 
committees and House bills 
out of Senate committees, 
is March 11. And legislators' 
per diem ends on April 19, 
so they have incentive to 
wrap up the session as close 
to that date as possible.

Grassroots Relationships
Grassroots relationships 
are key to a successful 
government relations 
program. Do you have 
a relationship with or 
connection to a legislator? 
Let Bruce Anderson know 
by sending him an email at 
banderson@iada.com.

Off-Season Update
The IADA government 
relations team spent the 
legislative off-season 

attending fundraisers for 
dealer-friendly legislators 
and meeting with legislators 
and regulators around the 
state. Many legislators heard 
from dealers during the 
town meetings, which are 
a helpful tool for educating 
local legislators about issues 
facing dealers. Thank you to 
all who attended and spoke 
with legislators at those 
meetings.

IADA President Bruce 
Anderson, Legislative 
Counsel Scott Sundstrom, 
and district dealers met with 
Senator Tod Bowman, who 
is the chair of the Senate 
Transportation Committee, 
to discuss items on 
IADA's legislative agenda. 
Anderson and Sundstrom 
also met with key personnel 
from the Department of 
Transportation and the Iowa 
Independent Automobile 
Dealers Association to 
discuss items of mutual 
interest.

photo by Tim Bungert

http://iada.com/MembersOnly/ActionUpdateView.aspx?pid=6b0bd3ab-204d-4691-b1c4-1a7b812a0b12
http://iada.com/MembersOnly/ActionUpdateView.aspx?pid=6b0bd3ab-204d-4691-b1c4-1a7b812a0b12
http://www.iada.com/PageContent/Documents/122115AU.pdf
http://www.iada.com/PageContent/Documents/122115AU.pdf
mailto:banderson%40iada.com?subject=
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Dealer News

If you have dealership news to share, let Brittany Bungert know. 
Send her an email or call 515.440.7620.

NADA Revises Safety Recall Q & A
NADA has revised its "Safety Recalls Q & A for Franchised Dealers" to 
include important updates regarding the suggestions for the disclosure 
of open recall information to service customers, reflecting a provision in 
the Fixing America's Surface Transportation Act that was signed into law 
on December 4, 2015. NADA and IADA strongly recommend you review 
these suggestions with your service sales staff.

Kemna 4 Kids Foundation 
Gives Away Chevrolet Volt
The Kemna 4 Kids Foundation, a non-profit 
foundation established by the Kemna family of 
Kemna Auto Center (Algona), recently gave away 
a 2012 Chevrolet Volt through its annual fundraising 
campaign. The campaign raises money for both the 
foundation and local organizations.

Reminder: Send Out 
Privacy Notices
A privacy notice must be mailed to current non-
business charge account holders once a year. If you 
don't have it marked on your calendar to do so, send 
the privacy notices out now.

For more information about the Federal Consumer 
Privacy Act, visit the online Legal Library.

The IADA Printing & Promotions department offers 
products to fulfill all of your privacy notice needs. If 
you need to order any forms contact Holly James or 
Jessi White at 800.869.1966.

Illegal Warranty, Service Contract 
Communications Update
In August, IADA asked dealers to send illegal motor vehicle service 
contract and extended warranty offers and solicitations. Our offices have 
been inundated with these mailings and we now have an understanding 
of the players in the market. Thank you to everyone who helped. 

The next step in the fight against these illegal communications is to 
identify a customer who is particularly angry or who fell for one of these 
pitches thinking it was legitimate. Let IADA know if you have a customer 
who meets that criteria.

CPR Training Units Available for 
Donation through NADA Charitable 
Foundation Medical Grants Program
Iowa dealers can donate up 
to 12 CPR training units to 
organizations throughout the state 
through the National Automobile 
Dealers Charitable Foundation 
(NADCF) Medical Grants Program. 
Organizations, such as hospitals, 
fire departments, YMCAs, and 
schools, are eligible to receive 
their choice of one of eight types of 
CPR training unit upon acceptance 
of their application.

Download the application.

The application and donation 
process is simple. The 
organization in need should fill 
out the application and email it 
to mcason@iada.com. IADA will 
coordinate with NADCF to process 
and approve the application, 
and, following approval, will work 
with the dealership to arrange a 
donation presentation and promote 
the donation to local media.

Dealerships are encouraged to 
reach out to organizations that 
may be in need of training units to 
tell them about the program.

For more information, contact Mary 
Cason at 515.440.7625. 

Past Recipients
In 2015, the following 
organizations received CPR 
training units from Iowa 
dealerships:

• Adel-DeSoto-Minburn 
School District

• Ames Fire Department
• Atlantic Volunteer Fire 
Department

• Bi-County Ambulance
• Charles City Family 
YMCA

• Coon Rapids-Bayard 
Schools

• Denver Community 
Schools

• Glidden Fire Department
• Ringgold County EMS
• Trinity Regional Medical 
Center

• Tucker Career and 
College Center

• West Branch Fire and 
Rescue

Federal Law Limits Debt 
Collection Language on Mailed 
Envelopes
It is an unfair practice under the Federal Fair Debt 
Collection Practices Act to use “any language or 
symbol, other than the debt collector’s address, on 
any envelope when communicating with a consumer 
by use of the mails or by telegram, except that a debt 
collector may use his business name if such name 
does not indicate that he is in the debt collection 
business.”

That means including phrases like “Past Due” or 
“Final Notice” on the envelope containing a billing 
statement is a violation of federal law and subjects the 
sender to civil liability and FTC enforcement actions.

OSHA Launches Online Form
OSHA has released an online form for employers to 
use to report employee fatalities, hospitalizations, 
amputations, or eye loss. For more information on 
OSHA's recordkeeping requirement, which went into 
effect January 1, 2015, click here.

mailto:bbungert%40iada.com?subject=
https://images.magnetmail.net/images/clients/NADA/attach/SafetyRecalls_QA_Dec2015_v4.pdf
http://iada.com/MembersOnly/LegalLibraryView.aspx?pid=a3b115b4-1a19-4c1a-bf5e-d3ab469cf558
http://www.iada.com/Catalog/Search.aspx?keyword=privacy
mailto:hjames%40iada.com?subject=
mailto:jwhite%40iada.com?subject=
mailto:banderson%40iada.com?subject=
https://www.nada.org/CustomTemplates/GeneralPage.aspx?id=21474837743
https://www.nada.org/WorkArea/DownloadAsset.aspx?id=21474837966
mailto:mcason%40iada.com?subject=
mailto:mcason%40iada.com?subject=
mailto:mcason%40iada.com?subject=
https://www.ftc.gov/enforcement/rules/rulemaking-regulatory-reform-proceedings/fair-debt-collection-practices-act-text
https://www.ftc.gov/enforcement/rules/rulemaking-regulatory-reform-proceedings/fair-debt-collection-practices-act-text
https://www.osha.gov/pls/ser/serform.html
http://iada.com/PageContent/Documents/010715OSHA.pdf
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IRS Extends Deadline for Employer ACA Reporting
From LMC Insurance & Risk Management
The IRS has issued Notice 2016-4 
extending the due date for employers 
to complete their 2015 ACA Form 1095 
and 1094 reporting. The deadline for 
employers to provide a Form 1095 (C 
or B) to applicable employees and other 
covered individuals has been extended 
from February 1, 2016 to March 31, 
2016. The deadline to provide the IRS 
with an employer Form 1094 (C or B) 
transmittal form and individual Form 
1095s has been extended from February 
29, 2016 to May 31, 2016 if the employer 
is not filing electronically, and from 
March 31, 2016 to June 30, 2016 if filing 
electronically.

Background
All applicable large employers—those 
with 50 or more full-time equivalents—
are required to report whether minimum 
value, affordable coverage was offered 
to any employees who were full-time for 
at least one month during the year. And 
all employers sponsoring a self-funded 
medical plan are required to report on all 

individuals covered under the plan, even 
those that are not full-time employees. 
The employer will report by using Forms 
1094 and 1095 (B or C). Employers filing 
250 or more Form 1095s are required to 
file electronically. 

Extension of the Deadline
The extension recognizes the fact 
that many employers and vendors are 
not prepared to meet the reporting 
requirements by the original deadline. 
However, the notice makes it clear that 
no further extensions will be granted on 
an employer-by-employer basis, and 
penalties will likely apply for employers 
who fail to file by the new deadline.

Effect on Individual Taxpayers
The notice also points out that individuals 
do not need to provide the IRS with 
a copy of Form 1095 when filing their 
tax returns, but some individuals may 
need the information on Form 1095 for 
purposes of determining their eligibility 
for a tax credit or whether or not they had 
coverage as required to avoid individual 

mandate penalties. For 2015 reporting, 
individuals who do not receive a Form 
1095 prior to filing their tax returns may 
rely on other sources of information 
for these purposes and will not be 
required to file an amended return if 
they subsequently receive a Form 1095 
containing different information.

Summary
The extra two months to provide 
statements to employees and the extra 
three months to file returns with the 
IRS is welcome news. However, many 
employers may still struggle to meet 
the newly extended deadlines, so it is 
important to keep moving ahead with 
reporting preparation as the IRS has 
made it clear that penalties (of up to $250 
per form) will apply to those who file late.

Jim Rang at LMC Insurance & Risk 
Management is an Affordable Care 
Act expert. He can be reached at 
563.561.1692 or jim.rang@lmcins.com.

Tax Advice Disclaimer from LMC

The Anderson Report: Time to Say 'Thank You'
By IADA President Bruce Anderson
I am struggling a bit this month to choose among several topics 
for this column, including Christmas, and growing up as a 
military brat, and my mom, and thank-you notes. Since the Iowa 
legislature is convening next week, I probably should be writing 
about that, too. I have decided that I am going to do what Mom 
used to do. Throw everything into a pot—call it stew—and see 
what happens. 

Here is a spoiler alert in case I am 
already losing your interest: I am 
going to make a point toward the 
bottom of the page that might keep 
you from getting sued.

When I was a little kid, I lived 
wherever the U.S. Air Force stationed my dad. That usually 
meant that Christmas gifts from my grandparents and extended 
family came in the mail. My mom had a hard and fast rule. My 
brother and I had to write thank-you notes before we could 
play with our presents. That was a tough rule but it imparted 
valuable lessons about gratitude and the importance of 
expressing it. And expressing it right away—maybe even before 
I wanted to. I learned early to never wait to say thank you. 

The week before the Iowa General Assembly begins its annual 
session is not too soon to thank your local legislators for 
their service. Unlike the gridlock in Washington, D.C., Iowa 
state legislators really do accomplish things. They pass a 

state budget and act on policy initiatives—some of which are 
extremely important to the continued success and survival of 
your business. While it is a high honor to serve in the Iowa 
legislature, it is also tough and often thankless work.

IADA will likely be contacting you later this session to urge you 
to call or write your state representative and senator about 
the IADA legislative agenda. That agenda includes “doc fee” 
legislation that is designed to both protect consumers and keep 

Iowa automobile dealers out of costly 
lawsuits like the one you have heard 
about in South Carolina. I have a 
hunch that those calls in a few weeks 
will go a lot better if you follow my 
mom’s advice and say thank you now. 

There are no talking points, no bill numbers, no partisanship 
or requested votes—just pick up the phone or fire off an email 
and say something like, “Thank you for serving in the Iowa 
legislature. It is an important job, and I appreciate that you take 
time away from your family, regular job, and home to perform it. 
Safe travels to Des Moines.”

I am serious about this. Unless your dealership is on fire and 
you haven’t called 911 yet, I cannot think of anything more 
important for you to do right this minute than saying thank you 
to your state legislators. You can find their phone numbers and 
email addresses by clicking here. 

Bruce Anderson can be reached at banderson@iada.com or 515.440.7630.

"...[T]hose calls in a few weeks 
will go a lot better if you follow  

my mom’s advice and say  
thank you now."

mailto:jim.rang%40lmcins.com?subject=
http://www.iada.com/PageContent/Documents/disclaimer.pdf
https://www.legis.iowa.gov/legislators/find
mailto:banderson%40iada.com?subject=
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Dealer Deadlines
Consumer Credit Code 
Notification Form Due to Attorney 
General's Office
Every dealer arranging auto lending must file a 
notification and pay a $10 fee to the Iowa Attorney 
General by January 31. All dealers who sign retail 
installment contracts must file. You can find dealer-
specific instructions on how to fill out the form in our 
online Legal Library. The attorney general's office also 
has a helpful FAQ as well as filing information on its 
website.

Form 8300
The IRS requires that customers who are identified 
on cash reporting Form 8300 during 2015 be notified 
in writing by January 31, 2016. As a reminder, Form 
8300 is required to be reported on any consumer 
transaction in which your dealership receives more 
than $10,000 cash. The notice must state your 
dealership name and address, the amount you 
reported on the form, and a statement that the 
information has been reported to the IRS.

There is a tricky trap in the IRS cash reporting rule 
that is easy to miss. The general rule is that when 
a customer uses more than $10,000 in cash in a 
transaction or related transactions, the recipient 
must report the receipt(s) on Form 8300. The trick is 
knowing when transactions are “related.” There are 
two sections to the definition of “related transaction:”

1. Two or more transactions between a payer and 
a recipient totaling more than $10,000 in a 24-
hour period. That is a hard and fast rule that has 
nothing to do with calendar days or business 
days or banking days. It means that if you accept 
two or more cash payments totaling more than 
$10,000 within a 24 hour/1,440 minute/86,400 
second time period, you must comply with the 
IRS Form 8300 reporting requirements. That 
means if a customer hands you 9,999 one dollar 
bills to purchase a car and then comes back 23 
and a half hours later and sticks six quarters in 
your Coke machine, you have reportable related 
transactions. 

2. Transactions are also related even when they are 
more than 24 hours between the cash payments, 
if the business knows, or has reason to know, that 
each is a series of connected transactions. An 
example of such a situation would be a customer 
who pays $9,000 cash for a used truck and at the 
same time orders running boards and a bed liner 
which she contractually agrees to pay for when 
installed—and then pays more than $1,000 for 
those items when delivered.

For additional information, consult the IRS Form 8300 
Reference Guide or the IADA Legal Library. Contact 
IADA President Bruce Anderson with any questions.

Regulatory Refresh: CAN-SPAM
CAN-SPAM regulates commercial emails, including those dealers send.

Briefly, here are the provisions that apply to you.
• You cannot disguise the origin of an email by making it look like it 

came from someone else.
• Neither the header line nor the email itself may contain false or 

misleading information.
• If your email is primarily commercial (explained below), the email 

must contain a clear and conspicuous identification that it is an 
advertisement or solicitation, but the notice does not have to be in 
the subject line.

• If your email is primarily commercial, you must give the recipient the 
ability to opt-out of future emails.

• If your email is primarily commercial, the email must provide a valid 
physical postal address for your business.

Commercial Emails
A "commercial email message" is defined as "any electronic mail 
message the primary purpose of which is the commercial advertisement 
or promotion of a commercial product or service."

On the other hand, you do not have to provide an opt-out or identify the 
email as an ad or solicitation if the primary purpose is transactional or 
relationship. Messages are transactional or relationship if the primary 
purpose is:

• To facilitate, complete, or confirm a commercial transaction to which 
the recipient has previously agreed.

• To provide warranty, safety, or security information with respect to a 
product or service the recipient has used or purchased.

• To provide notice regarding an ongoing commercial relationship, 
such as an account or loan where the notice concerns a change in 
terms or features, a change in the recipient's standing or status, or a 
periodic account statement or account balance.

• To provide information directly related to an employment relationship 
or related benefit plan in which the recipient is currently enrolled.

• To deliver goods or services, including product updates or upgrades, 
that the recipient is entitled to receive under the terms of the 
transaction that the recipient previously agreed to.

If the primary purpose is transactional or relationship, an email message 
may contain commercial material without having to provide an opt-out or 
identify the email as an ad or solicitation.

Opportunity to Opt-Out
Emails with a commercial primary purpose must provide the recipient an 
opportunity to opt-out. This means that:

• The sender's message must contain a functioning return email 
address that the recipient can use to opt out of future messages.

• The opt-out link must be clearly and conspicuously displayed.
• The opt-out address must be capable of receiving opt-out replies for 

at least 30 days after the transmission of the message. (There is an 
exception if the link is unexpectedly and temporarily out of service.)

• The sender can't send unsolicited commercial email to the recipient 
at that address after 10 business days. This also applies to anyone 
acting on the sender's behalf.

• The opt-out may include a list or menu which allows the recipient to 
choose the specific types of commercial email messages that the 
recipient wants or does not want to receive from you so long as one 
of the options allows the recipient top out-out of all commercial email 
messages from you.

https://www.iowaattorneygeneral.gov/for-businesses/creditorsassignee-notification/
https://www.iowaattorneygeneral.gov/for-businesses/creditorsassignee-notification/
http://www.iada.com/MembersOnly/LegalLibraryView.aspx?pid=9047b3f2-8227-42fb-a692-82b006ed71f2
http://www.iada.com/MembersOnly/LegalLibraryView.aspx?pid=9047b3f2-8227-42fb-a692-82b006ed71f2
http://www.iada.com/MembersOnly/LegalLibraryView.aspx?pid=9047b3f2-8227-42fb-a692-82b006ed71f2
https://www.iowaattorneygeneral.gov/for-businesses/iowa-consumer-credit-code-informal-advisory-opinions/faq-creditors-assignees/
https://www.iowaattorneygeneral.gov/for-businesses/creditorsassignee-notification/
https://www.irs.gov/Businesses/Small-Businesses-&-Self-Employed/IRS-Form-8300-Reference-Guide
https://www.irs.gov/Businesses/Small-Businesses-&-Self-Employed/IRS-Form-8300-Reference-Guide
http://iada.com/MembersOnly/LegalLibraryView.aspx?pid=329fb54e-b0f1-47d8-b6ad-9105b43ddbb7
mailto:banderson%40iada.com?subject=

