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The Action Update newsletter is published 
every other week by the Iowa Automobile 
Dealers Association. To add people to our 
distribution list or share suggestions for 
future articles, contact Brittany Bungert at 
515.440.7620.

IADA Calendar

Iowa Automobile 
Dealers Association

August 16–17, 2018
IADA Board Meeting
Des Moines

October 15–25, 2018
Town Meetings
Various Locations in Iowa

November 8–9, 2018
IADA Board Meeting
Des Moines

Chairman
Jeff Haun
Riley Mazda Subaru Mitsubishi

Vice Chairman
Mike Clemons
Clemons Chevrolet

President
Bruce Anderson

Secretary
John Gookin
Gookin Ford Sales

Treasurer
Jeff Finch
Wes Finch Auto Plaza

Immediate Past Chairman
Jim O’Halloran
O’Halloran International Inc.

IAD Foundation Awards Grant to Southwestern CC

Mickey Anderson of Red Oak Chrysler, Inc. and Todd Glendenning of Glendenning Motors (Mount Ayr) check 
out the refrigerant recovery machine purchased by Southwestern Community College using a $5,700 grant awarded 
to the college by the IAD Foundation for Education. Pictured, from left: Mickey Anderson, Todd Glendenning, and 
Southwestern Community College Instructors Steve Schmalzried, Jeff Magneson, and Jeff Sorensen. 

ARTS: Look Up All Vehicles
The Iowa Department of Transportation’s Automated Registration Title System (ARTS) is 
an important tool that all dealers should utilize when dealing with customer trade-ins. The 
system is available for public use but with limited information; while the public version of the 
site allows anyone to look up a vehicle to determine whether a lien exists and if registration 
fees are overdue, it does not reveal more specific information about ownership of the vehicle 
and the identity of lien holders. 

Dealers can use the guest login but are encouraged to register for their own private individual 
accounts in order to access the Registration Inquiry feature. This feature allows dealers to 
access information about the vehicle, title, plate, registration, and customer by entering the 
vehicle’s identification number and identification type. This tool is an efficient way to determine 
who has security interest in the vehicle and whether there is more than one lien holder. It 
also can prevent problems with future transactions with the vehicle by providing information 
about the owner(s). If there is more than one name listed on the title of the vehicle, it may be 
necessary to obtain both of the owners’ signatures instead of just one. Customers may not 
realize this rule and could provide inaccurate information about who owns the vehicle or who 
is on the lien, which is why it is a best practice to look up all transactions on ARTS to be sure.  

If you do not yet have your own ARTS login, it is still best to use the guest version of 
the system to access information about an existing lien and registration fees. To get 
registered with your own private account, you must fill out the Privacy Act Agreement 
for Request of Motor Vehicle Records and email Brandie McCuen of the Iowa DOT at  
brandie.mccuen@iowadot.us.

http://www.iada.com/PageContent/Documents/ARTSDDAPForm-PrivacyActAgreement431069.pdf
http://www.iada.com/PageContent/Documents/ARTSDDAPForm-PrivacyActAgreement431069.pdf
mailto:brandie.mccuen%40iowadot.us?subject=
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Dealer News
Dave Wright Nissan-
Subaru Employee Receives 
Patriotic Employer Award
Secretary of Defense James N. Mattis named Danny 
Muse, service director at Dave Wright Nissan-
Subaru (Hiawatha), as a recipient of the Patriotic 
Employer Award—an award granted to employers 
around the nation whose support of National Guard 
and Reserve Service members in the workforce is vital 
to retaining top talent. Muse was nominated by SPC 
Justin Mickelson of the Army National Guard. Several 
members of Muse’s service team have previously 
served in the military or are currently in the Reserves.  

Anderson Report: There Has to Be a Better Way to Pay for Roads 
The way the state of Iowa taxes automobiles makes no sense at all, and it is time that we come up with a better way to fund road 
construction. At the very least, we need to start the conversation because the current automobile taxation system not only keeps 
people from buying new or newer cars, it’s also on a crash course with itself because the fuel tax component of the Iowa Road 
Use Tax Fund does not account for significant and growing numbers of road users who do not use conventional fuels—or as much 
conventional fuel as they used to. 

We all know that there are great benefits associated with owning a new or newer car or truck. Because of advances in technology,  
new vehicles are safer, cleaner, and more fuel-efficient than older ones. But the state of Iowa (and admittedly most other states) 
slaps new motor vehicles with what amounts to a sin tax comparable to the ones imposed on tobacco and alcohol products. I 
understand that approach with things that we want people to buy less of like smokes and booze, but it sure seems counterproductive 
with something that we want more of, like safer, cleaner cars and trucks.

Iowa taxes no other product at the astronomical level of automobiles. At first glance it doesn’t seem so bad. There’s a five percent 
“fee on new registration” tax that is functionally a sales tax imposed when Iowans register their new vehicle (regardless of where it 
was purchased). That seems like a slightly better deal than the six or seven percent sales tax applicable to most other consumer 
goods—but it doesn’t end there. During the first seven years of ownership, there is an annual registration fee which includes a tax 
of 1% of the vehicle’s MSRP (that’s MSRP, not purchase price). In years eight and nine, that drops to .75% of MSRP, and it drops 
again to .5% of MSRP in years ten and eleven.

That amounts to a 14.5% sales tax on motor vehicles during the first eleven years they’re on the road. After that, this portion of the 
annual registration fee is replaced by a flat $50 fee. Regardless of the original intention behind that setup, it is clearly the state of 
Iowa’s way of saying, “Keep driving that junky old car because we have a whopping tax bill for you if you buy a new one.”

So what is the solution? Oh, I have some ideas. But let’s figure them out together. Maybe we could eliminate or reduce the 5% 
fee on new registration and flatten out the annual registration so we encourage people not to drive their old vehicles forever. I 
understand that might create a burden on low income car owners, but we could surely devise a credit or some sort of tax relief for 
those drivers while scrapping a system that punishes the kind of behavior we want to encourage (buying cleaner, safer vehicles) 
while rewarding behavior that we want to discourage (keeping older, high-emission vehicles on the road). 

Or what about funding road construction through a true user fee (like a miles driven fee or fuel tax that includes all sources of power 
and not just gasoline/diesel)? There are plenty of vehicles causing wear and tear on Iowa’s roads that aren’t paying their fair share 
of road maintenance. I’m talking about non-Iowans like our neighbors from Illinois whose roads are paid for in part by tolls that 
Iowans pay when we drive over there. I’m also talking about the growing electric and hybrid fleet users who aren’t buying gasoline 
and diesel and paying. I’m even talking about farmers whose equipment runs on tax-free red diesel. 

Make no mistake—there are big dollars in those concepts that could be used to offset the sin tax on automobiles. A recent Iowa DOT 
report states that a one cent per bushel infrastructure tax on agricultural products could generate approximately $30 million per year, 
while a one cent per mile driven user tax could generate over $330 million based on current road usage.

So what do you think? How can we maintain and improve our road system without sending the current message to Iowans to keep 
driving their old cars? Let me know what your ideas are and whether you think this is a conversation (and likely a fight) worth having. 
I can be reached at banderson@iada.com or 515.401.7346.

Audit Alert: DOT Checking Buyers 
Guide Compliance
IADA has learned that the Iowa Department of Transportation is conducting 
dealer checks to determine compliance with the updated Used Car 
Buyers Guide requirements that went into effect on January 27, 2017 and 
required full compliance and display of the updated and revised Buyers 
Guide no later than January 27, 2018. Dealerships not using the new 
buyers guide form face potential fines of $41,484 per violation. For more 
information on the Used Car Buyers Guide, read “Dealerships Must Begin 
Using Revised Used Car Buyers Guides by January 27” from the January 
10, 2018 Action Update newsletter. 

Compliant forms contain the language “AS IS - NO DEALER WARRANTY.” 
If the forms do not include the word “dealer” and simply say “AS IS - NO 
WARRANTY,” you are using the old forms and face potential penalties. 
If that is the case, contact IADA Printing & Promotions immediately at 
800.869.1966 or promoprint@iada.com to order compliant buyers guides.

http://publications.iowa.gov/23228/1/RUTF%20Study%202016%20123016%20FINAL.pdf
http://publications.iowa.gov/23228/1/RUTF%20Study%202016%20123016%20FINAL.pdf
mailto:banderson%40iada.com?subject=
http://iada.com/pagecontent/documents/011018BuyersGuide.pdf
http://iada.com/pagecontent/documents/011018BuyersGuide.pdf
mailto:promoprint%40iada.com?subject=


3 Iowa Automobile Dealers Association   •   IADA.com July 11, 2018

Regulatory Refresh: CAN-SPAM
The CAN-SPAM Law aims to protect consumers from commercial emails by regulating what businesses, including automobile 
dealers, can send and requires that any commercial email must provide an opportunity for the recipient to opt out. 

Provisions of the law that dealers must comply with are:

• You cannot disguise the origin of an email by making it look like it came from someone else.

• Neither the subject line nor the email may contain false or misleading information.

• If your email is primarily commercial, it must contain a clear and conspicuous identification that it is an advertisement or 
solicitation. The notice does not have to be in the subject line.

• If your email is primarily commercial, you must give the recipient the ability to opt-out of future emails.

• If your email is primarily commercial, it must provide a valid physical postal address for your business.

To be clear, a “commercial email message” applies to “any electronic mail message the primary purpose of which is the commercial 
advertisement or promotion of a commercial product or service.” If the primary purpose of an email is transactional or relationship-
based, it is not necessary to include an opt-out option in the email. Messages are transactional or relationship-based if the primary 
purpose is one or more of the following:

• To facilitate, complete, or confirm a commercial transaction to which the recipient has previously agreed.

• To provide warranty, safety, or security information with respect to a product or service the recipient has used or purchased.

• To provide notice regarding an ongoing commercial relationship, such as an account or loan where the notice concerns a 
change in terms or features, a change in the recipient’s standing or status, or a periodic account statement or account balance.

• To provide information directly related to an employment relationship or related benefit plan in which the recipient is currently 
enrolled.

• To deliver goods or services, including product updates or upgrades, that the recipient is entitled to receive under the terms of 
the transaction that the recipient previously agreed to.

If an email primarily has a transactional or relationship-based message, the email may include commercial information without 
having to provide an opt-out or reveal that the message is an ad or solicitation. 

For emails with a primary commercial purpose, an opportunity to opt-out must always be included in the message. This means: 

• The sender’s message must contain a functioning return email address that the recipient can use to opt out of future messages.

• The opt-out link must be clearly and conspicuously displayed.

• The opt-out address must be capable of receiving opt-out replies for at least 30 days after the transmission of the message. 
(There is an exception if the link is unexpectedly and temporarily out of service.)

• The sender can’t send unsolicited commercial emails to the recipient at that address after 10 business days. This also applies 
to anyone acting on the sender’s behalf.

• The opt-out may include a list or menu which allows the recipient to choose the specific types of commercial email messages 
that the recipient wants or does not want to receive from you so long as one of the options allows the recipient to opt-out of all 
commercial email messages from you.

If the recipient chooses to opt-out of commercial emails, you can no longer send them commercial-based emails or penalties will 
apply. More information can be found on the Federal Trade Commission’s website.

Discounted Football Tickets 
Available to IADA Members
Discounted football tickets are available to all IADA 
members for the following football games:

• Iowa State @ Iowa on September 8, 2018

• UNI @ Iowa on September 15, 2018

• Nebraska @ Iowa on November 23, 2018

For more information on IADA’s discounted tickets, 
visit the Bravo Sports Marketing website.

Dealer Deadlines for August 1
The deadline for all motor vehicle service contract provider filings and 
service company annual registration forms is approaching with all forms 
due to the Iowa Insurance Division by August 1. 

Failure to turn in the Providers Annual Filing Form by the deadline is a 
$200 fine. A late Service Company Registration Form results in revocation 
of your Iowa registration and a ban on your ability to sell motor vehicle 
service contracts in Iowa until the qualification and registration process is 
completed again. 

Visit the Iowa Insurance Division’s website to file now.

https://www.ftc.gov/tips-advice/business-center/guidance/can-spam-act-compliance-guide-business
https://bravosportsmarketing.com/product/iada/
https://iid.iowa.gov/documents/motor-vehicle-service-contract-provider-annual-filing-form
https://iid.iowa.gov/documents/motor-vehicle-service-contract-service-company-registration-form
https://iid.iowa.gov/motor-vehicle-service-contracts-entities
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Make June 2017 June 2018 Increase % 
Increase

Chevrolet 2,124 2,614 490 23.07%
Jeep 598 850 252 42.14%
GMC 367 523 156 42.51%
Nissan 588 655 67 11.39%
Hyundai 341 407 66 19.35%
Ram 435 492 57 13.10%
Toyota 1,103 1,151 48 4.35%
Chrysler 209 235 26 12.44%
Fiat 3 23 20 666.67%
Volkswagen 120 140 20 16.67%

Make June 2017 June 2018 Decrease % 
Decrease

Ford 2,022 1,982 -40 -1.98%
Subaru 324 297 -27 -8.33%
Mazda 123 106 -17 -13.82%
Lincoln 67 54 -13 -19.40%
Buick 244 232 -12 -4.92%
MINI 31 19 -12 -38.71%
Jaguar 18 8 -10 -55.56%
Acura 45 36 -9 -20.00%
Cadillac 81 73 -8 -9.88%
BMW 56 50 -6 -10.71%

June New Vehicle Registrations Up 10.9% From 2017
Iowans registered 11,815 new vehicles in June 2018, 10.9% more than the 10,656 new vehicles registered in June 2017. So far in 
2018, 69,555 new vehicles have been registered, a 4.8% increase from the same time a year ago.  

IADA obtains new vehicle registration information from Reg-Trak Inc. For more information on how you can order your own customized 
reports, contact Scott Quimby at 877.335.2525.

Biggest Registration Increases 
June 2017–June 2018 

Biggest Registration Decreases 
June 2017–June 2018
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mailto:scott%40reg-trak.com?subject=

