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IADA Calendar

The Action Update newsletter is published 
every other week by the Iowa Automobile 
Dealers Association. To add people to our 
distribution list or share suggestions for 
future articles, contact Brittany Bungert at 
515.440.7620.

November 19–20, 2015
Winter Board Meeting
West Des Moines

March 31–April 3, 2016
NADA/ATD Convention & Expo
Las Vegas, Nevada

April 14–15, 2016
Spring Board & Annual  Meeting
West Des Moines
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Anderson-Weber Toyota  
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Vice Chairman
Brad Deery
Deery Brothers of  
West Burlington

President
Bruce Anderson

Secretary
Jim O'Halloran
O'Halloran International Inc.

Treasurer
Jeff Finch
Wes Finch Auto Plaza

Immediate Past Chairman
Dave Edwards
Edwards Chevrolet Cadillac

Top Left: Dealers and Representative Jim Lykam (middle), ranking member of the House Transportation 
Committee, discuss legislative issues at the meeting in Iowa City. Top Right: IADA Legislative Counsel Scott 
Sundstrom of Nyemaster Goode speaks to the group in Mason City. Lower Left: IADA President Bruce Anderson 
addresses attendees in West Des Moines. Lower Right: Gary Kroeger of Mudd Advertising was a surprise guest at 
the Cedar Rapids meeting. 

IADA Members Meet with Legislators, 
Discuss Legislative Proposals
Over the last two weeks, IADA members across the state had the opportunity to discuss 
issues facing the industry with key legislators, including leadership from both chambers and 
members of the transportation committees. Those conversations were part of the annual 
Town Meeting tour, which this year included 12 stops at cities throughout Iowa.

Topics covered in the meetings included Sunday sales, front license plates, the Iowa Motor 
Vehicle Franchise Act, electronic vehicle registration, and manufacturer issues.

Many of the legislative items that came up in the meetings will be discussed by the Board 
of Directors at the Winter Board Meeting in November. If you have a legislative proposal 
or problem that requires a legislative fix that wasn't discussed at the meetings, please 
reach out to Bruce Anderson or a member of the board of directors so that issue can be 
considered for the association's formal legislative agenda.

A special thank you to our meeting sponsors, who helped make the Town Meeting tour 
a success. Hawkeye Financial Services Inc., IADA Printing & Promotions, and TSYS 
Merchant Solutions were platinum sponsors; American Fidelity Assurance Co. and LMC 
Insurance and Risk Management were gold sponsors.

mailto:banderson%40iada.com?subject=
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Dealer News

If you have dealership news to share, let Brittany Bungert know. 
Send her an email or call 515.440.7620.

Kemna Family Donates 
$500,000 to Community 
Performing Arts Center
Ken and Vickie Kemna of Kemna Auto Center 
(Algona) donated $500,000 to Algona Community 
Schools' new performing arts center. The Kemnas 
stepped up to make up the difference after bids came 
in over budget.

Dealer Deadlines
Above Ground Storage Tank Registration 
Due October 31
Any above ground petroleum (gas, diesel, and oil) storage tank with a 
capacity of more than 1,100 gallons must be registered with the Iowa 
State Fire Marshall and be affixed with a permanent registration tag. The 
annual registration fee is $20. All new tanks must be registered within 
30 days of installation (the late registration fee is $25.00) and every year 
thereafter. Annual registrations must be submitted on or before October 
31 each year to avoid penalty. The registration form can be downloaded 
from the Department of Public Safety website.

Tanks that do not need to be registered include:
• Tanks with a storage capacity of 1,100 gallons or less.
• Tanks storing heating oil for consumption on the property where it is 

stored.
• Underground storage tanks defined by Code of Iowa Section 

455B.471.
• Flow-through process tanks or tanks containing regulated 

substances (other than motor vehicle fuel for transportation 
purposes) used as part of a manufacturing process, system, 

or facility.

Additional information is available from the State Fire Marshall Division.

Dealers With More Than 100 Employees 
Must File EEOC Form by October 30
The Employer Information Report must be filed annually with the Equal 
Employment Opportunity Commission by October 30. The report, also 
known as the EEO-1 Report, must be filed by:

• Businesses that have more than 100 employees
• Businesses that have 100 or more employees in affiliated entities

Dealerships are affiliated entities if there is "centralized ownership, 
control or management (such as central control of personnel policies and 
labor relations) so that the group legally constitutes a single enterprise." 
In many cases, dealer groups fall within this category.

Employers who filed the report last year should have received a 
notification letter in July. For security reasons, passwords have been 
reset since last year. Consult your notification letter for your new 
password or send an email to e1.lostloginpassword@eeoc.gov to submit 
a request for password.

First-time filers will need to register their company prior to filling out the 
report.

Single-location companies will file just the single-establishment company 
report, while multi-establishment companies will need to fill out a 
consolidated report, headquarters report, and reports for each location 
depending on the number of employees at the location.

It is important that you hit the "certify report" button when you have 
completed it. If you do not certify the report, the EEOC will not receive 
it. You will receive an EEO-1 violation notice and appear on the non-
respondent list—even if the rest of the report is complete.

The EEOC has an extensive and updated FAQ for filers to consult. If 
you have questions about the report, call the EEOC Surveys Division at 
866.286.6440.

Regulatory Refresh: 
Veterans Day
Iowa law dictates that employers must allow 
employees who meet four criteria to take Veterans 
Day off. Employees must be veterans, who would 
normally be required to work that day, have provided 
their employer with at least one month's written notice 
of their intention to take Veterans Day off, and have 
provided their employer with a federal certificate of 
release or discharge from active duty. The law does 
not require that the time off be compensated.

Employers may deny the request for the day off if it  
is determined that granting it "would cause the 
employer to experience significant economic or 
operational disruption."

Registration opens Oct. 5th  | Save with our Early Bird rates  |  nadaconvention.org

Your connection to what’s  
ahead in the automotive industry 
starts here.

mailto:bbungert%40iada.com?subject=
http://algona.com/articles/2015/09/17/news/algona_news/doc55fae0a186840889060896.txt
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Chip Card Acceptance Liability Shift Effective October 1
Note: On October 1, your dealership will become liable if 
a purchase made with a chip card isn't properly processed 
through an upgraded credit card machine. The following report 
from preferred provider TSYS Merchant solutions provides 
information about the shift to chip cards. Make sure your point-
of-sale employees are aware of the changes and the need to 
properly process chip-enabled credit cards.

From TSYS Merchant Solutions

EMV or chip cards are making their debut in the United States.

A chip card is a standard credit or debit card with a mini-
computer or microprocessor embedded on the chip. EMV/chip 
cards have been in use all over the globe for several years and 
have helped reduce card–present fraud.

Liability Shift
Effective October 1, 2015, if a chip card is presented and a 
business is unable to read it as a chip card, and the transaction 
is later deemed fraudulent, the business will be out the cost of 
goods/services sold and will be required to reimburse the issuer 
of the card.

Why the Shift to Chip Cards?
• Chip cards help reduce card-present, counterfeit fraud by 

authenticating each transaction.
• Chip cards require cardholder verification through a PIN or 

signature, which reduces fraud through lost or stolen cards.
• Each transaction is dynamically authenticated when an 

EMV-capable credit card machine and a chip card are used 
to make a card-present payment.

• The chip secures data more effectively than a magnetic 
stripe.

Dual Verification
In EMV transactions, unlike traditional magnetic stripe read 
transactions, the credit card machine and chip-enabled card 
work together to validate the card and cardholder, sometimes 
referred to as dual verification. 

The credit card machine validates or authenticates the card 
with dynamic information in the chip. While the card is still in 
the credit card machine, the cardholder validates with either a 

PIN or a signature that they are the cardholder.

Point-of-Sale Prompts for EMV
When using an EMV-enabled credit card machine the machine 
will prompt both you and the cardholder to insert the chip card 
if you attempt to swipe it. This protects your business from 
potential fraud. The credit card machine will also prompt the 
cardholder to either enter their PIN or sign for the transaction. 

Updating Your Point-of-Sale (POS)
The checkout or POS environment for most small businesses 
will need to be updated for chip card acceptance. Credit card 
machines or readers 
may need to be updated 
to accept chip cards, as 
the transaction involves 
interaction between the 
credit card machine, the 
chip card, cardholder and 
business. 

Cardholders will need 
access to insert their 
card into the credit card 
machine to be read. Some 
businesses may have 
already made this shift to 
accept Apple Pay or contactless payment methods.

Options include:
• Rotate the credit card machine between the customer and 

the clerk.
• Attach a PIN pad to the credit card machine to place on the 

counter for customer use.
• Restaurants may look at pay-at-the-counter or pay-at-the-

table options.

The security features in EMV/chip cards is designed to reduce 
lost/stolen and counterfeit fraud. To learn more about credit 
card machines and point-of-sale options to accept chip cards, 
contact TSYS Merchant Solutions. For more information on 
TSYS Merchant Solutions EMV solutions, click here.

Get to Know Iowa Attorney General's Office 
Consumer Protection Director Jessica Whitney
Indianola native Jessica Whitney has 
succeeded Bill Brauch as the director of 
the Consumer Protection Division of the 
Iowa Attorney General's office.

Whitney, who earned her undergraduate 
degree at Grinnell College and her law 
degree at the University of Michigan, has 
been with the attorney general's office for 
11 years. 

"I left private practice out of a desire to 
do public service work and give back 

to the community," Whitney said. In the 
years since, she has focused mainly on 
credit issues, including both regulatory 
and investigative work relating to auto 
financing. 

"My main focus is helping Attorney 
General Tom Miller to protect Iowans 
from fraud," Whitney said. "Homes, 
automobiles, and postsecondary 
education are some of the largest 
purchases a consumer makes, so we will 
continue to be vigilant in these areas. 

We will also maintain our focus on scams 
that inordinately affect the elderly."

Whitney intends to continue the working 
relationship with IADA established by 
Bill Brauch and to "Keep the lines of 
communication with Iowa's automobile 
dealers wide open."

Whitney also wanted dealers to know 
that "You are consumers, too, when you 
are not dealers. Please remember that 
we are here for all Iowans."

Did You Know?
By the end of 

2015, U.S. financial 
institutions are 

projected to issue 
nearly 600 million  

chip-enabled  payment 
cards.

http://tsysmerchantsolutions.com/merchant-solutions/security/emv/
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Discounts Available for Social 
Brand Forum 2015
Brand Driven Digital is offering discounted registration 
for this year's Social Brand Forum to IADA 
members. Members can save $100 off the full and 
VIP registration levels. Enter promo code IADA at 
checkout to receive the discount.

Former Ford executive Scott Monty will be speaking 
at the conference, which will be held October 15–16 
at the historic Englert Theatre in Iowa City. The 
conference will include presentations from social 
media and marketing experts. To learn more and 
register, go to the Brand Driven Digital website.

IADA Day at Kinnick Stadium: 
Iowa vs. Minnesota
IADA members and their employees and families 
can purchase tickets to the University of Iowa vs. 
University of Minnesota football game on November 
14 at a discounted price. Watch the Big 10 rivals 
battle it out for Floyd of Rosedale during a 7 p.m. 
game at Kinnick Stadium. 

Tickets can be purchased for $47 each, and Hawkeye 
Village game and tailgate package tickets are 
available for $87 each.  

Tickets can be ordered on the Bravo Sports website 
or by calling 319.626.8286.

Two CPR Training Unit 
Donations Available
Iowa dealerships can donate a total of 12 CPR 
training units to qualifying organizations in 2015 
through a National Automobile Dealers Charitable 
Foundation (NADCF) program. Organizations, such 
as hospitals, fire departments, YMCAs, and schools, 
are eligible to receive their choice of one of eight 
types of CPR training unit upon acceptance of their 
application.

Download the application from the NADA website.

The application and donation process is simple. The 
organization in need should fill out the application and 
email it to mcason@iada.com. IADA will coordinate 
with NADCF to process and approve the application, 
and, following approval, will work with the dealership 
to arrange a donation presentation and promote the 
donation to the local media.

Dealerships are encouraged to reach out to 
organizations that may be in need of training units to 
tell them about the program.

For more information, contact Mary Cason at 
515.440.7625.

Advertising Compliance Requires 
Constant Vigilance
Making sure dealership ads comply with all laws and regulations 
isn't an easy job, but it's an important one. Here are some things you 
need to discuss with anyone who purchases, creates, or shares your 
advertisements online.

Manufacturer Ads
Just because a manufacturer supplied the advertisement does not 
mean that it is compliant with the law. Recently, the FTC alleged that a 
dealership violated the law by not having prominent enough disclosures 
in a television advertisement. The ad in question was supplied by the 
manufacturer—but the dealership is responsible since it was the entity 
that published the ad.

Sharing on Social Media
Be wary of using an ad that was created for one medium in another 
medium. The disclosures in a newspaper ad resized to display on 
Facebook, Twitter, or Instagram likely will not be prominent enough to 
satisfy the FTC. Likewise, dealerships should be careful when sharing 
television ads on YouTube and make sure that all required disclosures 
are clear and conspicuous.

Resources
NADA's A Guide to Federal Advertising Requirements should be 
bookmarked and frequently consulted by every person who creates and 
approves dealership advertisements. Additionally, IADA has several 
articles on advertising in the online Legal Library.

IADA Has Not Approved Marketing 
Firm's Staffed Sales Event Methods
Out-of-State Vendor Made False Claims to Dealers
IADA has received several calls recently regarding a purported change 
in the Iowa attorney general’s position on staffed sales events. An out-
of-state marketing firm has told several Iowa automobile dealers that 
IADA has reviewed and approved its method of conducting staffed sales 
events. That is not a true statement, and the firm has agreed to comply 
with a “cease and desist” directive issued to it by IADA. The attorney 
general’s position on the issue remains unchanged as does IADA’s best 
practice guidance. 

Here’s what you need to know in order to comply with the AG’s guidance:
1. Only licensed dealers and their employed and listed sales staff may 

sell automobiles at retail in Iowa. 
2. Iowa prize promotion law prohibits offers and advertisements 

showing most or all recipients as being winners.

A copy of the letter issued by the Iowa Department of Justice last year on 
this topic can be viewed by clicking here. 

IADA learned of the marketing firm’s false claims of association review 
and approval of its business methods when a suspicious dealer called 
to ask whether the claim was true. IADA has taken no position on the 
legality of any marketing firm’s business practices. While IADA does vet 
and regularly review endorsed products of its select preferred vendors, 
that is not a service provided to unaffiliated third-party vendors. 

IADA staff stands ready to discuss any matter of concern with member 
dealers. Contact Bruce Anderson at banderson@iada.com with any 
questions.

http://branddrivendigital.com/socialbrand2015/
http://branddrivendigital.com/socialbrand2015/
https://bravosportsmarketing.com/product/iada/
https://www.nada.org/WorkArea/DownloadAsset.aspx?id=21474837966
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http://iada.com/MembersOnly/LegalLibrary.aspx
http://iada.com/PageContent/Documents/0614AttorneyGeneralLetter.pdf
http://iada.com/EndorsedProducts.aspx
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